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Geographic Logo Products and County Economic Development
SUN Qing—zhong
( College of Humanities and Development Studies China Agricultural University Beijing 100083 China)

Abstract: The term “geographic logo” indicates the birth place of a product whose specific quality completely or
mainly depends on the local natural and cultural factors. Based on the case study of Guanxi’s pomelo industry in
Pinghe Fujian province the thesis intends to elaborate the deep impacts on the county economy made by geograph—
ic logo products. The potential values of the product lie not only in helping to achieve the agricultural sustainable
development as an important industry but also in promoting our understanding of the protection and inheritance
mechanism of agricultural heritage. In this sense protecting geographic logo is essentially equal to the conservation
of regional ecological system and local resources bonded by historic tradition and cultural psychology.

Key words: Geographic Indication; Guanxi’s Pomelo; Agricultural Modernization; Cultural

42



